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Duke Marketing, LLC. was established in 1989, 
and is a California-based full service marketing 
firm providing strategic communications and 
creative brand building expertise for multi-
location and franchise organizations. Duke 
Marketing combines a full range of services 
with on-target strategies, fresh ideas and break
-out creative concepts to offer complete mar-
keting and sales driving solutions for multi-unit 
restaurants, retail and foodservice operations.  
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Took 3rd place this year!  CŀȊƻƭƛΩǎ ǘƻƻƪ Ім  

Duke Marketing clients rank in Top 25 of Fast Casual Movers & Shakers 
     Duke Marketing clients and col-
leagues joined Fastcasual.com at the 
annual Movers & Shakers event in 
Chicago during the national restau-
Ǌŀƴǘ ŀǎǎƻŎƛŀǘƛƻƴΩǎ ŀƴƴǳŀƭ ǘǊŀŘŜǎƘƻǿΦ 
   ά!ƭǘƘƻǳƎƘ L ƘŀǾŜ ōŜŜƴ ŀ ƧǳŘƎŜ ƻŦ 
the Movers & Shakers in the past, 
this year we were not part of the 
ƧǳŘƎƛƴƎ ǇŀƴŜƭΣέ ǎŀƛŘ [ƛƴŘŀ 5ǳƪŜ ƻŦ 
Duke Marketing.    
     Cw99.Lw5Ω{ ²ƻǊƭŘ .ǳǊǊƛǘƻ ranked 
#3 this 
year!  Our 
friends at 
MOOYAH 
Burgers & 
Fries keep 
ƳƻǾƛƴΩ ǳǇ 
the list and Firehouse Subs keeps 
proving that their fast casual con-
cept is a leader in the industry 
ŀƭƻƴƎ ǿƛǘƘ CŀȊƻƭƛΩǎ ǿƘƻ ǘƻƻƪ ŦƛǊǎǘ 
place.   
     ά²Ŝ ǿŜǊŜ ǇƭŜŀǎŀƴǘƭȅ ǎǳǊǇǊƛǎŜŘ 
by Cowboy Chicken moving up 17 
spots to #25 on the list this year!  
!ƴŘ ǘƘŜȅ ƘŀǾŜ ƳƻǊŜ ƳƻǾƛƴΩ ŀƴŘ 
ǎƘŀƪƛƴΩ ǘƻ Řƻ ōŜŦƻǊŜ ǘƘŜ ȅŜŀǊ ƛǎ ƻǳǘΣέ 
said Duke. 

Took 8th place this year! 

Brazilian Fast Casual placed #13. 

Breaking an unknown brand into new markets.  
 
 άIƻǿ ƘŀǊŘ ŎƻǳƭŘ 

it be to introduce 
an über popular 
29 year 
old East 
Coast 
brand to 
the West 
/ƻŀǎǘΚέ 

     How hard could it be to introduce an über 
popular brand that has been around on the 
East Coast for almost 30 years and serves 
Cool Treats like Italian Ice and Custard which 
has never been served in sunny California?  
That is what we asked ourselves when faced 
ǿƛǘƘ ƘŀǾƛƴƎ ǘƻ ƛƴǘǊƻŘǳŎŜ wƛǘŀΩǎ Lǘŀƭƛŀƴ LŎŜΣ 
with more than 625 outlets in 19 statesτ
well 20 now, counting California!  No one 
knew, until we put together our breakout 
brand integrated marketing campaign that 
we might run into a challenge with people 
ǘƘŀǘ ŘƛŘƴΩǘ ƪƴƻǿ ǘƘŜƛǊ ōǊŀƴŘΦ   
What we did: 
 
Product Launchς even though the brand has 
been around since 1984, the only people 
ǘƘŀǘ ƘŀŘ ǘŀǎǘŜŘ ƻǊ ƘŜŀǊŘ ƻŦ wƛǘŀΩǎ ǿŜǊŜ ŦǊƻƳ 
the East Coast or visited the East.  With no 
locations open in California we needed to 
ǘǊŜŀǘ ǘƘŜ ƎǊŀƴŘ ƻǇŜƴƛƴƎǎ ƻŦ wƛǘŀΩǎ ŀǎ ŀ ƴŜǿ 
product launch.  Introducing a product that 
ŎƻƴǎǳƳŜǊΩǎ ƘŀǾŜ ƴƻǘ ǘŀǎǘŜŘ ƻǊ ƘŜŀǊŘ ƻŦ ŀƴŘ 
getting them to taste, try and buy was the 
objective. 
  
Planned Ice Drops τ Media & Celebrities 
Numerous editors and reporters in Los Ange-
ƭŜǎ ǿŜǊŜ ǳƴŀǿŀǊŜ ƻŦ wƛǘŀΩǎ Lǘŀƭƛŀƴ LŎŜΦ .Ŝπ
sides explaining on the phone, we needed 
ǘƘŜƳ ǘƻ ǘŀǎǘŜ wƛǘŀΩǎ ǇǊƻŘǳŎǘΗ  !ƭǘƘƻǳƎƘ [ƻǎ 
Angeles is a terrible traffic area, we mapped 
out a route to take Cooler Bags with two 
quarts of their famous Italian ice and promo-
tional items along with the press kit.  Over 
40  deliveries were made to media and ce-
lebrities from Philly.  After two days of meet-
ing and greeting the press, they understood 
ǘƘŜ ōǊŀƴŘΩǎ ŀǇǇŜŀƭ ŀƴŘ ǇƻǇǳƭŀǊƛǘȅΣ ŀƴŘ ǿŜ 
ōŜƎŀƴ ǘƻ ƭŀƴŘ wƛǘŀΩǎ ǇǊŜǎǎ ŎƻǾŜǊŀƎŜΗ 
 
Planned VIP & Blogger Events 
We invited food and mommy bloggers along 
with Movers & Shakers of the new outlet 
communities to come to the practice events 
prior to the grand openings.  This garnered 
news and created a buzz online. 

Another Duke Graduate!   
And a Duck! 

Congratulations to Duke 
Marketing associate Amanda 
for her graduation and     

acceptance 
to University 
of Oregon! 
Amanda 
joined Duke 
Marketing 

over a year ago and is very 
motivated and passionate 
about marketing. She pro-
vides honest feedback and 
keeps Duke Marketing run-
ning smoothly. Amanda loves 
food and helps execute crea-
tive marketing campaigns for 
Duke Marketing clients. She 
also manages mailing lists, 
press clippings, writing for 
Restaurant Marketing Maga-
zine and Duke Marketing's 
blog. She develops press kits 
for current clients, as well as 
composing client social me-
dia messages for Facebook 
and Twitter. 
    She is excited 
to work this 
summer at Duke 
Marketing and 
save up for col-
lege to be an 
Oregon Duck!  

                         Congrats! 
 

http://www.restaurantmarketingmag.com/
http://www.restaurantmarketingmag.com/
http://www.marketing-cookbook.blogspot.com/
http://www.marketing-cookbook.blogspot.com/
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From the DUKE 

Over 800 top restaurant industry execu-
tives converged at the annual Restau-
rant Leadership event in Scottsdale, AZ.        
 
Several chief executives such as (pictured 

below left to right w/ Linda Duke), Kat Cole of 
Cinnabon, Greg Creed of Taco Bell and 
Joe DePinto of 7-11 each took a mo-
ment to offer advice and listened to 
new ideas along with numerous photos 
from attendees.   

Linda Duke w/ ANX  
tǊŜǎŜƴǘŜŘ ά²Ƙŀǘ 
every executive  
ǎƘƻǳƭŘ ƪƴƻǿέ 

Over 100 guests enjoyed dinner and entertainment under the 
ǎǘŀǊǎ ŀǘ Cŀǎǘ /ŀǎǳŀƭ /ƻǳƴŎƛƭΩǎ ŘƛƴƴŜǊ ƛƴ {ŎƻǘǘǎŘŀƭŜΦ 

�����}�À���W�������]�P�]�š���o�����}���}�[�•�� 
Paul Barron  

Richard Melman of  
Lettuce Entertain You  
w/ Linda Duke above 

Recent Restaurant Events  

The Annual UCLA Restaurant Con-
ference was exceptional this year 
with guest speakers from Walter 
Robb, co-CEO of Whole Foods, 
¢ŀŎƻ .ŜƭƭΩǎ /9hΣ DǊŜƎ /ǊŜŜŘ ŀƴŘ 
honors went to the Culinary Insti-
ǘǳǘŜ ƻŦ !ƳŜǊƛŎŀΩǎ /9hΣ ¢ƛƳ wȅŀƴΣ 
(pictured left with Linda Duke).  

Linda Duke delivered a powerful 
session on Brand Evolution to a 
standing room only crowd.  άLǘ ƛǎ 
what every restaurant brand 
needs todayτǘƻ ōŜ ǊŜƭŜǾŀƴǘΣέ 
said Duke. 

Technomic and DigitalCoco 
hosted along with MC, Linda 
Duke, Fast Casual Trends & 
Directions conference in   
Chicago during the National 
Restaurant Show.  Top execu-
tives from Fast Casual con-
cepts enjoyed the 2 day event 
and the 1st Social Media 
awards with Panera winning 
top honors (Bruce Davis of  

Panera accepted the award pic-

tured on right).  Guest speaker 
Richard Melman made for a 
classy ending to a great event! 

Hello Duke Marketing News Readers- 
     Apologies go out to all our friends and 
colleagues who came to see my Educa-
tion Session at the National Restaurant 
Show in Chicago.  It was CANCELLED and 
unfortunately I was more disappointed 
than all of you!   
    So great to see lots of our friends at 
the NRA show, Fast Casual events and 
the rooftop bar at ZED451 in Chicago. It 
was so beautiful this year with the tulips 
in full bloom!   
 
 
 
 
 
 
 
 
  
    One friend we missed 
this year in Chicago was 
Peter Truitt of Truitt 
Brothers organic produce 
from Oregon.  Peter usu-
ŀƭƭȅ Ƙƻǎǘǎ ŀƴ άhǊŜƎƻƴ ƛƴ /ƘƛŎŀƎƻέ ŜǾŜƴǘ 
at the Art Institute which was certainly 
missed!  Lots of friends chipped in to 
send Peter some items from Chicago to 
Oregon and Peter sends his thanks!  He 
loved the Nuts on Clark, the Cubs hat and 
especially the postcards signed by all!   
     9ǾŜǊ ƘŜŀǊŘ ƻŦ wƛǘŀΩǎ Lǘŀƭƛŀƴ LŎŜΚ  ²Ŝƭƭ 
ǎƻƳŜ ƻŦ ǘƘŜ ǘƻǇ ƳŜŘƛŀ ŘƛŘƴΩǘ ǿƘŜƴ ǿŜ 
introduced the 29 year old brand to Cali-
fornia!  Read the cover story and how we 
helped them get known! 
    Enjoy the photos from the events so 
far this year!  Also, LIKE Duke Marketing 
on Facebook so you can follow the Duke 
Marketing team activities and events. 

 
 
Fundraisers & Ribbon Cuttings 
9ŀŎƘ ƻŦ ǘƘŜ ƴŜǿ wƛǘŀΩǎ /ŀƭƛŦƻǊƴƛŀ ƻǳǘƭŜǘǎ 
hosted a pre-grand opening fundraiser for a 
local charity and invited the chamber to pro-
vide a ribbon cutting while trying the new 
treats!  
 
 
 
 
 
 
 
 
 
 
 
 
ROAD TRIPτIce Guy from Philly to Cali 
²Ŝ ŎǊŜŀǘŜŘ ŀ ǘŜŀǎŜǊ ŎŀƳǇŀƛƎƴ ŦƻǊ wƛǘŀΩǎ 
Facebook fans and to garner new fans with a 
road trip for their mascot, Ice Guy, from 
wƛǘŀΩǎ ŎƻǊǇƻǊŀǘŜ ƻŦŦƛŎŜ ƛƴ tƘƛƭŀŘŜƭǇƘƛŀ ǘƻ [ƻǎ 
Angeles, California.  Ice Guy even had his 
own Twitter feed! Photos were taken with 
his bag packed for the trip and numerous 
ǎǘƻǇǎ ŀƭƻƴƎ ǘƘŜ ǿŀȅ ŀǘ ǾŀǊƛƻǳǎ wƛǘŀΩǎ ŦǊƻƳ 
Texas, Arizona and Nevada, until he arrived 
in Los Angeles to make his debut! 
 
²ƘŜǊŜΩǎ LŎŜ Dǳȅ τSocial Media 
Once Ice Guy arrived in Los Angeles we cre-
ated a buzz citywide and online with Ice Guy 
making appearances at the Hollywood sign, 
putting his handprints in the sidewalk at 
Grauman's Chinese Theater and the Walk of 
Stars.  Followers took guesses as to where 
he would be next!  Ice Guy passed out Free 
Ice coupons to fans in Beverly Hills to Santa 
Monica Pier which drove trial to the new 
outlets. East Coast transplants went crazy 
ǿƘŜƴ ǘƘŜȅ ǎŀǿ wƛǘŀΩǎ ǿŀǎ ŎƻƳƛƴƎ ǘƻ /ŀƭƛŦƻǊπ
nia and spread the word quickly.  Ice Guy 
even took Ice Drops to famous actors from 
Philadelphia like Whoopi Goldberg,          
Bradley Cooper and Michael Keaton!  
 
Grand OpeningsτFree Ice for a Year! 
After several days of Ice Guy sightings in Los 
Angeles, Ice Guy was ready to visit the two 
ƴŜǿ wƛǘŀΩǎ ŦƻǊ ǘƘŜƛǊ ƎǊŀƴŘ ƻǇŜƴƛƴƎǎΦ LŎŜ Dǳȅ 
appeared at each to entertain the first 50 
guests in line who won Free Ice for a year! 
 
AdvertisingτThe Wait is Over! 
Besides the social media teaser campaign, a 
print advertising campaign ran in the Los 
Angeles Times Sunday edition simply with a  
 

Continued From COVER ƘŜŀŘƭƛƴŜ ά¢ƘŜ ²ŀƛǘ ƛǎ hǾŜǊέΣ ǿƛǘƘ ǘƘŜ ǘǿƻ ƴŜǿ 
wƛǘŀΩǎ ŀŘŘǊŜǎǎŜǎ ŀƭƻƴƎ ǿƛǘƘ ƻǘƘŜǊ ŎƻƳƛƴƎ ǎƻƻƴ 
locations.  Radio ran for each grand opening. 
 
Friends and Friends of Friends 
wƛǘŀΩǎ ƘǳƎŜ CŀŎŜōƻƻƪ ŦƻƭƭƻǿƛƴƎ ƻŦ Ŧŀƴǎ ǿŜǊŜ 
ŀǎƪŜŘ ǘƻ ŘƻǿƴƭƻŀŘ wƛǘŀΩǎ ƭƻȅŀƭǘȅ ŀǇǇ ƻƴ ǘƘŜƛǊ 
Smartphone's, and they could GIFT a free Ice 
to their friends in California.  This opportunity 
ǿƻǊƪŜŘ ǘƘǊƻǳƎƘ wƛǘŀΩǎ wŜǿŀǊŘǎ ŀǇǇƭƛŎŀǘƛƻƴΣ 
with Punchh technology, which launched in 
March.  Friends sending friends a free gift of a 
ǇǊƻŘǳŎǘ ǘƘŜȅ ƴŜǾŜǊ ǘǊƛŜŘΣ ƭƛƪŜ wƛǘŀΩǎΣ ŘǊƻǾŜ ǘǊƛŀƭΦ 
! ƎǊƻǳǇ ƻŦ ƴŜǿ wƛǘŀΩǎ Ŧŀƴǎ ŎǊŜŀǘŜŘ ŀ ŎŀǊŀǾŀƴ ƻŦ 
ŦǊƛŜƴŘǎ ƛƴ ŎŀǊǎ ǘƻ Ǿƛǎƛǘ ǘƘŜ ƴŜǿ wƛǘŀΩǎ ƻǳǘƭŜǘǎΗ   

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
No EgoτThink International 
Whether a brand is 30 years old or brand new, 
it is important to take your ego out of the 
Ŝǉǳŀǘƛƻƴ ŀƴŘ ŀǎƪ ȅƻǳǊǎŜƭŦΣ άƛŦ L ǿŜǊŜ ƛƴǘǊƻŘǳŎπ
ƛƴƎ Ƴȅ ōǊŀƴŘ ƛƴ /ƘƛƴŀΣ Ƙƻǿ ǿƻǳƭŘ L Řƻ ƛǘΚέ 
Then try similar tactics to educate your new 
guests in new mar-
kets.  Sample, provide 
free products, and 
create a social media 
ōǳȊȊΗ  ¢ƘŀǘΩǎ ŜȄŀŎǘƭȅ 
what we did for 
wƛǘŀΩǎ ŀƴŘ ƴƻǿ ǘƘŜȅ 
have their first inter-
national locations 
opening in China, 
India and  Canada 
soon!         
 
 


