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Duke Marketing, LLC. was established in 1989 
and is a California-based full service marketing 
firm providing strategic communications and 
creative brand building expertise for multi-
location and franchise organizations. Duke 
Marketing combines a full range of services 
with on-target strategies, fresh ideas and break
-out creative concepts to offer complete mar-
keting and sales driving solutions for multi-unit 
restaurants, retail and foodservice operations.  

Villa Enterprises Among Client Roster at Duke Marketing for 2014 
     Duke Marketing is proud to announce our new client roster for 
2014.  Renewed duties for the third year, as public 
relations agency of record for wƛǘŀΩǎ Lǘŀƭƛŀƴ LŎŜΦ  Duke 
Marketing will assist the popular East Coast brand as 
it celebrates their 30th year in business, and now the 
άǿƻǊƭŘǎ ƭŀǊƎŜǎǘέ Lǘŀƭƛŀƴ LŎŜ ŎƻƴŎŜǇǘΣ ǿƛǘƘ ƻǾŜǊ слл 

stores, in 24 states and four 
countries! 
   ά²Ŝ ŀǊŜ ǇǊƻǳŘ ǘƻ ƪŜŜǇ ǘƘŜ 
momentum going since 
wƛǘŀΩǎ ŀƴƴǳŀƭ CƛǊǎǘ 5ŀȅ ƻŦ 
Spring Free Ice Give-Away 
on the Weather Channel 
and new STARBURST® fla-

ǾƻǊǎ ǿŜǊŜ ŀ ǘǊƛǇƭŜ ǎǳŎŎŜǎǎ ǘƘƛǎ ȅŜŀǊΣέ ǎŀƛŘ [ƛƴŘŀ 5ǳƪŜ 
ƻŦ 5ǳƪŜ aŀǊƪŜǘƛƴƎΦ  ά²ƛǘƘ ǘƘŜ ǎǳŎŎŜǎǎ ƻŦ wƛǘŀΩǎ DǊŀƴŘ hǇŜƴƛƴƎ 
ǇǊƻƎǊŀƳ ŀƴŘ ǇǳōƭƛŎ ǊŜƭŀǘƛƻƴǎΣ ур ƳƻǊŜ wƛǘŀΩǎ ǎǘƻǊŜǎ ǿƛƭƭ ƻǇŜƴ ǘƘƛǎ 
year domestically and soon in Canada and 
the Philippines!  Keeping the Duke team very 
ōǳǎȅΗέ 
     Longtime Duke Marketing client, Boudin 
Bakery, the famous San Francisco sourdough 
company, had the Duke Marketing team  
provide Grand Openings for their fast casual 
Boudin SF brand in Vacaville, CA, the early 
part of February and another in San Jose, CA 
in May.   
    A five-foot long Alligator made out of sourdough hung out for 
the opening festivities and photos!  The first guests lined up 18  
     

ƘƻǳǊǎ ōŜŦƻǊŜ ǘƘŜ ŘƻƻǊǎ ƻǇŜƴŜŘ ǘƻ ōŜ ƻƴŜ ƻŦ ǘƘŜ млл ά.ǊŜŀŘ 
²ƛƴƴŜǊǎΦέ 9ŀŎƘ ǊŜŎŜƛǾŜŘ оср ƭƻŀǾŜǎ ƻŦ ǘƘŜ ŦŀƳƻǳǎ ǎƻǳǊŘƻǳƎƘ 
bread!  First week sales have  broken all previous sales records! 
     Villa Enterprises, heard of them?  We 
are excited to announce our newest  client, 
Villa Enterprises, global multi-brand opera-
tor, has chosen Duke Marketing as its public 
relations agency of record.  
     Villa was founded in 1964 by Michele 
Scotto, as a pizzeria, 
ά±ƛƭƭŀ tƛȊȊŀέΣ ǘƘŀǘ 
was located next to 
the Ed Sullivan 
Theater on Broad-
way in New York. 
Today, Villa Enter-
prises is an interna-
tional organization 
celebrating its 50th anniversary with more than 340 quick-serve 
restaurants in malls, airports, casinos and other high traffic loca-
ǘƛƻƴǎΦ ! ŦŜǿ ƻŦ ±ƛƭƭŀΩǎ v{w ōǊŀƴŘǎ ƛƴŎƭǳŘŜ ±ƛƭƭŀ Lǘŀƭƛŀƴ YƛǘŎƘŜƴΣ 
DǊŜŜƴ [ŜŀŦΩǎΣ .ŀƴŀƴŀǎΣ ŀƴŘ {ƻǳǘƘ tƘƛƭƭȅ {ǘŜŀƪǎ ϧ CǊƛŜǎΣ ǿƘƛŎƘ 
can be found across 38 U.S. states and nine    additional coun-
tries. Villa also operates 11 full-service restaurants in suburban 
New Jersey.  
    άWith the help of my long-time colleague, Linda Duke and her 
team at Duke Marketing, our 50th Anniversary will be memora-
ōƭŜ ŀƴŘ ƴŜǿǎǿƻǊǘƘȅΣέ ǎŀƛŘ tŀǳƭŀ 5ƻȅƭŜΣ ±ƛŎŜ tǊŜǎƛŘŜƴǘ aŀǊƪŜǘπ
ƛƴƎΦ ά{ƘŜ ƛǎ ǎƻ ŜȄŎƛǘŜŘ ǘƻ ǘŜƭƭ ƻǳǊ ŀƳŀȊƛƴƎ ŎƻƳǇŀƴȅΩǎ  ǎǘƻǊȅΗέ 
 
     

 
 
 
 
 
 

 

14 Years with  
Duke Marketing 

     
    ̧ ƻǳ ƴŜǾŜǊ ƪƴƻǿ ǿƘƻ ȅƻǳΩƭƭ 
meet and 14 years ago, friend 
and Duke team member, Lisa, 
pictured above, started with 
Duke Marketing.  
    [ƛǎŀΩǎ ŎŀǊŜŜǊ ǿƛǘƘ 5ǳƪŜ    
Marketing began when things 
were starting to heat up and 
we needed someone who was 
extremely smart, focused, and 
a could juggle! 
    Besides her 
amazing taste 
in shoes, and 
handbags, Lisa 
learned graphic 
design and cod-
ing for design-
ing and  manag-
ing websites 
including Duke 
aŀǊƪŜǘƛƴƎΩǎΦ   
ά[ƛǎŀΩǎ ƛǎ ŀ ōƛƎ 
part of the Duke     
Marketing family and I am 
grateful for her years of dedica-
ǘƛƻƴ ŀƴŘ ŦǊƛŜƴŘǎƘƛǇΣέ ǎŀƛŘ [ƛƴŘŀ 
5ǳƪŜΦ ά²Ŝ ŎŜƭŜōǊŀǘŜ [ƛǎŀ ŀƴŘ 
thank her for 17 years of     
ŜȄŎŜŜŘƛƴƎ ŎƭƛŜƴǘǎΩ ŜȄǇŜŎǘŀǘƛƻƴǎ 
ŀǘ 5ǳƪŜ aŀǊƪŜǘƛƴƎΗέ 

    2014 

    2004 

A NEW FORCE IN MARKETING:  
Fan Generated Marketing  
 
    Fan Generated Marketing refers to a market-
ing practice that incorporates public involve-
ment in the development of an advertising/
marketing campaign. Such a campaign invites 
consumers to share their ideas or express their 
articulation of what the brand means to them 
through their own personal stories, with the 
use of print media, film or audio. The resulting 
consumer-generated content is then incorpo-
rated into the campaign. Finally, the result of 
this collaboration is showcased, often in a 
cross-media campaign, to 
invite the extended com-
munity of like-minded 
individuals to share in the 
results, thereby creating 
a communal bond be-
ǘǿŜŜƴ ǘƘŜ άōǊŀƴŘ ŎƘŀƳπ
Ǉƛƻƴǎ ŀǎ ŀŘǾŜǊǘƛǎŜǊǎέ ŀƴŘ ƻǘƘŜǊ ƛƴŘƛǾƛŘǳŀƭǎ ǿƘƻ 
have a natural affinity with what the brand has 
to offer. The result provides the brand with a 
way to create a deeper connection with their 
core market, while also opening up new path-
ways to extend the relationship to new cus-
tomers.  
    For instance, Pringles has joined forces with 
the new owners of Star Wars, Disney, to add a 
whole lot of Jedi to the crisp market. Only a 
few years ago, every company in the world 
seemed to be running a competition to prompt 
customers to make their next TV advertise-
ment. Then, people realized they were doing a 
lot of work, for very little reward. And the 
trend died out.  
   As camera gear and rigs for HD smart phones  

become more 
and more acces-
sible, fan-
created ads 
seem to be experiencing a renaissance.  
    .ǳǘΣ L ƎǳŜǎǎΣ ǿƘŜƴ ƛǘΩǎ {ǘŀǊ ²ŀǊǎ ǘƘŀǘ ȅƻǳ 
ŀǊŜ ƭƛǘŜǊŀƭƭȅ ǇƭŀȅƛƴƎ ǿƛǘƘΣ ǘƘŀǘΩǎ ƎƻƛƴƎ ǘƻ ŎǊŜπ
ate a whole lot of attention. A prize of 
$25,000 is up for grabs for the winning ad. 
And the results show what creative minds, 
incentivized with some cold hard cash, can 

come up with amazing work! 
    The practice of Fan or Consumer Gener-
ated Marketing has been in use for several 
years with the emergence of communal 
forms of information sharing including we-
blogs, online message boards, podcasts, in-
teractive broadband TV, and other new me-
dia that has been adopted by consumers at 
the grass roots level to establish community 
forums for discussing their customer experi-
ences. Pringles and Star Wars is a great ex-
ample of just how creative fans can be, and 
consumer-generated advertising and fan 
culture provide cheap labor, meaningful 
viewing, and free publicity for companies, 
further increasing their presence and brand 
online and off.  
  

 

Consumer -generated advertising and  

fan culture provide cheap labor,  

meaningful viewing and free publicity  

for companies that focus on achieving it.  

Friend  
Duke Marketing on: 
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     Happy New Year!  Off to a busy start   
already here at Duke Marketing with new 
clients!  The first of many grand openings 
took place in early February and May for 
client Boudin SF and each were simply amaz-
ing!   The popular San Francisco sourdough 
brand has guests lining up more than 18 
hours before the doors open and more tents 
and sleeping bags 
keep showing up at 
each event!    
    I loved the feety 
pajamas on these 
two in the photo!  

    Other exciting newsτ
we are proud to be      
selected by New Jersey 

based, global multi-brand quick-serve opera-
tor, Villa Enterprises, as PR agency of record.  
We will be helping tell their story after 50 
years! See back 
cover for more 
detail. 
     This 2014 
year is a special 
year for several 
of our  clients 
celebrating  an-
niversaries and it 
is also a BIG 
birthday year for 
me!                   

LΩƳ ŎŜƭŜōǊŀǘƛƴƎ ǘƘŜ .LD рлΣ 
and also 24 years since start-
ing Duke Marketing!   
    Photo of me on the big 
day, and below at 10 years 
ƻƭŘΣ ǎŜƭƭƛƴƎ άƴŀǘǳǊŜ ōŀǎƪŜǘǎΣέ 
ǇǊŜǘǘȅ ƳǳŎƘ ǎŀȅǎ ƛǘ ŀƭƭΦΦΦLΩǾŜ 
loved marketing all my life 
and this year,  I will be taking 
some time off to celebrate!   
   
 

I will be missing many of the 
usual tradeshows and events 
ǘƘƛǎ ȅŜŀǊΣ ƛƴ ŎŀǎŜ ȅƻǳ ŘƻƴΩǘ 
see me!   Wishing you all a 
great year like my big year!      
My best-LDuke 
           
 
 

 
 

Ice Storm Hits Atlantic City! 
5ǳƪŜ aŀǊƪŜǘƛƴƎ ŎƭƛŜƴǘ wƛǘŀΩǎ Lǘŀƭƛŀƴ LŎŜ ƘŜƭŘ ǘƘŜƛǊ ŀƴƴǳŀƭ     
Franchise Convention in  Atlantic City, NJ.  Over 600 fran-
chisees enjoyed tasting samples of the new flavors that will 
be introduced this year including New Sugar-free Dragon 
fruit.  The prickly fruit has an amazing fresh flavor without 
sugar!  
 
Top left:  5ǳƪŜ aŀǊƪŜǘƛƴƎΩǎ 
[ƛƴŘŀ 5ǳƪŜ ǇƻǎŜǎ ǿƛǘƘ wƛǘŀΩǎ 
Mascot, Ice Guy, and    
Michael Fagen, COO of Duke 
Marketing at the event. 
 
Bottom left: Liz Scott of 
!ƭŜȄΩǎ [ŜƳƻƴŀŘŜ {ǘŀƴŘ 
Foundation (ALSF) with 
Linda Duke. 
     [ŜƳƻƴΣ ƻƴŜ ƻŦ wƛǘŀΩǎ 
original Italian Ice flavors in 
1984, and still a fan favorite 
30 years later, was renamed 
ά!ƭŜȄΩǎ [ŜƳƻƴŀŘŜέ ƛƴ 2008 ƛƴ ƘƻƴƻǊ ƻŦ ǘƘŜ ƭŀǘŜ !ƭŜȄŀƴŘǊŀ ά!ƭŜȄέ {Ŏƻǘǘ όмффс-
2004), the four year old girl, for whom ALSF was named. Each year in June 
wƛǘŀΩǎ ŎƻƴǘƛƴǳŜǎ !ƭŜȄΩǎ Ƴƛǎǎƛƻƴ ǘƻ ǊŀƛǎŜ ŦǳƴŘǎ ŦƻǊ ŎƘƛƭŘǊŜƴ ǿƛǘƘ ŎŀƴŎŜǊΦ hǾŜǊ ǘƘŜ 
Ǉŀǎǘ ф ȅŜŀǊǎΣ wƛǘŀΩǎ Ƙŀǎ ǊŀƛǎŜŘ ϷоΦс ƳƛƭƭƛƻƴΣ ōŜŎƻƳƛƴƎ ŀ ƭŜŀŘƛƴƎ ŎƻǊǇƻǊŀǘŜ ŦǳƴŘπ
ǊŀƛǎƛƴƎ ǇŀǊǘƴŜǊ ŦƻǊ !ƭŜȄΩǎ [ŜƳƻƴŀŘŜ {ǘŀƴŘ CƻǳƴŘŀǘƛƻƴΦ  

Terry Henry takes time out for a 
photo with Linda Duke from the 
amazing single-origin, indulgent 
ice creams from Mexico to Mada-
gascar she represents, Choctál. 
ά/ƘƻŎǘłƭ ŎƘƻŎƻƭŀǘŜ ƛŎŜ ŎǊŜŀƳ ƛǎ 
LƴŎǊŜŘƛōƭŜΗέ ŜȄŎƭŀƛƳŜŘ 5ǳƪŜΦ 

FRIENDS & FOOD TRENDS 

   2014 Fancy Food show  
¢Ƙƛǎ ȅŜŀǊΩǎ ǎƘƻǿ ƛƴ {ŀƴ CǊŀƴŎƛǎŎƻ 
offered lots of new ideas for pack-
aging, incredible chocolates and 
amazing new beverages.   
   Kale was the big trend and many 
vendors showed products made 
with the popular leafy  vegetable.  
   The White House restaurant in 
Los Angeles uses a dried/baked 
white kale to hold their house salad 
of mixed greens. The white kale is 
crisp like a chip and can actually be 
eaten along with the salad.   
 Photo at left. 
   Artisan chocolates were a very 
ǇƻǇǳƭŀǊ ƛǘŜƳ ŀǘ ǘƘƛǎ ȅŜŀǊΩǎ ǎƘƻǿΦ 

5ǳŦŦ ŦǊƻƳ ǘƘŜ CƻƻŘ bŜǘǿƻǊƪΩǎ !ŎŜ ƻŦ /ŀƪŜǎ and Linda Duke  
enjoyed watching a vendor demonstration at the Fancy Food 
{ƘƻǿΦ  5ǳŦŦΩǎ ŎŀƪŜ ŘŜŎƻǊŀǘƛƴƎ ǇǊƻŘǳŎǘǎ ǿŜǊŜ ŀ ōƛƎ ǎŜƭƭŜǊΗ   
5ǳŦŦ ŘƛŘƴΩǘ ƘŀǾŜ ǘƻƻ Ƴŀƴȅ Ŧŀƴǎ ƻŦ Ƙƛǎ ƧŜǊǎŜȅ ƛƴ {ŀƴ CǊŀƴŎƛǎŎƻΗ 

 
 
 
 
 
 
 
 

Good things STILL come in small packages! Mini loaves of bread, 
muffins and pastries are making a big impact with consumers and 
ŀǊŜ Ŝŀǎȅ ǘƻ ǇƻǇ ΨŜƳ ƛƴ ȅƻǳǊ ƳƻǳǘƘ ŀƴŘ ƎƻΗ   

 
Waffles, Dutch Waffles, crispy, savory and 
delicious!  All the rage, especially food 
trucks serving these tasty babies! 
 
A big trend this year is homemade     
preserves ƭƛƪŜ ǘƘŜǎŜ άǎǇƛǊƛǘŜŘ ǇŜŀŎƘŜǎέΦ  
/ƻƴǎǳƳŜǊΩǎ ŀǊŜ ƭƻƻƪƛƴƎ ŦƻǊ ƭƻŎŀƭƭȅ ƎǊƻǿƴΣ 
organic and homemade recipes like these.  
 
 
Chocolate from unusual origins.   Many 
chocolate brands are using new cocoa   
contents from different countries with

         higher cocoa percentages.  
 
Foods, flavors of the Philippines are     
becoming incredibly popular in the US.  
Mango, coconut and pineapple flavors 
along with the spices and cooking methods 
used for chicken and fish dishes. 
 
 

 
 

5ƛǎŎƻǾŜǊȅ /ƘŀƴƴŜƭΩǎ 5Ŝǎǘƛƴŀǘƛƻƴ !ƳŜǊƛŎŀ {ŜƎƳŜƴǘ ǘƻ ƛƴŎƭǳŘŜ  
Linda Duke as Restaurant Industry Marketing Expert   

 
No air date yet for the Discovery Channel show Destination   America 
ǿƘƛŎƘ ŦŜŀǘǳǊŜǎ 5ǳƪŜ aŀǊƪŜǘƛƴƎΩǎΣ [ƛƴŘŀ 5ǳƪŜ ŀǎ ǊŜǎǘŀǳǊŀƴǘ ƳŀǊƪŜǘπ
ƛƴƎ ŜȄǇŜǊǘΦ  ά¢ƘŜ ǎŜƎƳŜƴǘ ƛǎƴΩǘ ǇǳōƭƛŎ ȅŜǘΣ ōǳǘ ŦŜŀǘǳǊŜǎ ǎŜǾŜǊŀƭ ǊŜǎǘŀǳπ
rant chains and I had to hold a cheeseburger by my face for a REALLY 
ƭƻƴƎ ǘƛƳŜΣέ ǎŀƛŘ 5ǳƪŜΦ   

       Follow Duke Marketing on Facebook for updates and air-dates.  


