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Duke Marketing, LLC. was established in 1989
and is a Californibased full service marketing
firm providing strategic communications and
creative brand building expertise for multi
location and franchise organizations. Duke 2014
Marketing combines a full range of services A oA

with on-target strategies, freshgideas and break . 2dz YSBOSN) 1y2
-out creative concepts to offer complete mar-
keting and sales driving solutions for multiit
restaurants, retail and foodservice operations.

meet and 14 years ago, friend
and Duke team member, Lisa,
pictured above, started with
Duke Marketing.
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Villa Enterprises Among Client Roster at Duke Marketing for 2014 Marketing began when things
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relations agency of record fov A (i I Q&  IDiikee S dread! First week sales have broken all previous sales records! a could juggle!

Marketing will assist the popular East Coast branc Villa Enterprisesheard of them? We Besjdes her
it celebrates their 30th year in business, and now are excited to announce our newest clierfii (S S E S T amazing taste
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A NEW FORCE IN MARKETING:
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Fan Generated Marketing refers to a market-become more
ing practice that incorporates public involve- and more acces-
ment in the development of an advertising/  sible, fan

consumers to share their ideas or express theilseem to be experiencirlg a renaissance.
articulation of what the brand means to them . d}i] > L 3IdSaaz gKSy A
M througlfitheNdwin personal stories, withthe | NB f A GSNI € € & LI F 8 Ay -

@ S axtr@mEly SmKrS foctided @ndza usé & prihadizTifn or audio. The resulting ate a whole lot of attention. A prize of

consumergenerated content is then incorpo-  $25,000 is up for grabs for the winning ad.
rated into the campaign. Finally, the result of And the results show what creative minds,
this collaboration is showcased, often in a incentivized with some cold hard cash, can

crossmedia campaign, to -
invite the extended com- Consumer  -generated advertising and

munity of likeminded ~ fan culture provide cheap labor,
individuals to share in themeaningful viewing and free publicity

results, thereby creating for companies that focus on achieving it.

a communal bond be-
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5  Bpve a natural affinity with what the brand has ~ The practice of Fan or Consumer Gener-

to offer. The result provides the brand with a ated Marketing has been in use for several
way to create a deeper connection with their years with the emergence of communal
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the Philippines! Keeping the Duke team v : ' celebrating its 50th anniversary with more than 340 gtgekve 5d7l S® 628 08¢t S
0dzae H¢ restaurants in malls, airports, casinos and other high traffic loca- thank her for 17 years of
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company, had the Duke Marketing team can be found across 38 U.S. states and nine  additional coun-
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provide Grand Openings for their fast casu tries. Villa also operates 11 figervice restaurants in suburban Duke Marketing, LLC
Boudin SPrand in Vacaville, CA, the early New Jersey. ’ '
part of February and another in San Jose, / owith the help of my longime colleague, Linda Duke and her @ All trademarks are the
in May. L R e team at Duke Marketing, our 50th Anniversary will be memora- property of their
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the opening festivities and photos! The first guests lined up 18 Ayado a{KS Aa a2 SEOAGSR G2 Sttt 2 dzw.dﬁdéawd}k&iﬁg.c% Y

R \§asita exténd thel relaRonghip t felv cus-  blogs, online message boards, podcasts, in-
OttheisS [ A&l | yR teractive broadband TV, and other new me-
For instance, Pringles has joined forces with dia that has been adopted by consumers at
" thean®h dokels)Bf S¥AWIRA By, to add athe grass roots level to establish community
3 WHIIBSt S todtte kridfKmarket. Only a  forums for discussing their customer experi-
few years ago, every company in the world  ences. Pringles and Star Wars is a great ex-
seemed to be running a competition to prompt ample of just how creative fans can be, and
customers to make their next TV advertise-  consumergenerated advertising and fan
ment. Then, people realized they were doing aculture provide cheap labor, meaningful
lot of work, for very little reward. And the viewing, and free publicity for companies,
& keiRdBajediouta F NJ S it further increasing their presence and brand
LI A6 &ahéra gedr 8nd KB fidréHD smart phonesnline and off.




From the DUKE

Happy New Year! Off to a busy start
already here at Duke Marketing with new
clients! The first of many grand openings
took place in early February and May for
client Boudin SF and each were simply amaz-
ing! The popular San Francisco sourdough
brand has guests lining up more than 18
hours before the doors open and more tents
and sleeping bags
keep showing up g
each event!
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FRIENDS & FOOD TRENDS

CELEBRATING

5 YEARS
selected by New Jersey

based, global mulibrand quickserve opera-
tor, Villa Enterprises, as PR agency of record.
We will be helping tell their story after 50
years! See back
cover for more
detail.
This 2014
year is a special
year for several
of our clients
celebrating an-
niversaries and it
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Other exciting news enjoyed watching a vendor demonstration at the Fancy Foods o
we are proud to be {K2pd 5dFFQa OF1S RSO2NI § RIGZ0 |
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Good things STILL come in small packddeas!loavesof bread,
muffins and pastries are making a big impact with consumers and
FNB Shkae (G2 LRLI WSY Ay @2dzNJ Y2dziK | yR

is also a BIG Waffles,Dutch Wafflescrispy, savory and
blrt'hday year for delicious! All the rage, especially food
me!

trucks serving these tasty babies!

LQY OSt SOoNIGAYy3 GKS . LD Amgend this year is homemade
and also 24 years since start- preservess A 1S G(GKS&S
ing Duke Marketing! /| 2yadzySNDR& | NB

Photo of me on the big organic and homemade recipes like these.
day, and below at 10 years —
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LINBGGe YdzOK alea Ad FEf Rt unusual origins. Many
loved marketing all my life chocolate brands are using new cocoa
| and this year, | will be taking contents from different countries with
some time off to celebrate! higher cocoa percentages.

v
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Foods, flavors of the Philippinesre
becoming incredibly popular in the US.
Mango, coconut and pineapple flavors
along with the spices and cooking methods

see rtne! VI\_lli(shing g_ou all a 2 used for chicken and fish dishes.
great year like my big year! i —
My bestLDuke ~m.;
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Ice Storm Hits Atlantic City!
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Franchise Convention in Atlantic City, NJ. Over 600 fran-
chisees enjoyed tasting samples of the new flavors that will

be introduced this year including New Suf@i@e Dragon

fruit. The prickly fruit has an amazing fresh flavor without
sugar!

LdrtALly

Topleft: 5dz]l S al
[ AYRI 54dz]l S “_K'

Mascot, Ice Guy, and ,;: e
Michael Fagen, COO of D .
Marketing at the event.

Bottom left: Liz Scott of

1t SEQa [SY2y
Foundation (ALSF) with
Linda Duke.

[ SY2ys 2yS
original Italian Ice flavors i
1984, and still a fan favorit
30 years later, was rename
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2014 Fancy Food show
CKA&d &@SINRa& aK2g Ay {ly CNIyOA&O?
offered lots of new ideas for pack-
aging, incredible chocolates and
amazing new beverages.
Kale was the big trend and many
vendors showed products made
with the popular leafy vegetable.
: The White House restaurant in
—== mmmsit L 0S Angeles uses a dried/baked
=« white kale to hold their house saladTerry Henry takes time out for a
of mixed greens. The white kale is photo with Linda Duke from the
crisp like a chip and can actually beamazing singlerigin, indulgent
eaten along with the salad. ice creams from Mexico to Mada-
Photo at left. gascar she represents, Choctal.
Artisan chocolates were avery &/ K2 OG+t t OK202f | i
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Linda Duke as Restaurant Industry Marketing Expert
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No air date yet for the Discovery Channel show Destination America
GKAOK FSFHGdzZNBA 5dz21S alN]JSiAy3aQazr [AYRE
Ay3a SELISNI o G¢KS aS3ayYSyid AayQi Lzt A0
rant chains and | had to hold a cheeseburger by my face for a REALLY
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Follow Duke Marketing on Facebook for updates and-dates.
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